Hoover Bucs Football

State Champions 1977, 1982, 2000, 2002, 2003, 2004, 2005, 2009
State Runner Up 2001, 2006, 2008

Increase Your Business Exposure....Show Your Community Support!

H
{“HUOVEH Place an Ad in the 2010 Hoover Bucs Media Guide!
I-‘OUTBALL

The Best Friday Night Football in Alabama offers you the
opportunity to reach some of the best crowds in town.
Programs will be available at each home game!
Please consider the advertising options below:

DEADLINE for ALL ADS: MAY 14, 2010

Thanks for your support!

Ad Sizes. Rates, please check (X) one 0 New Ad (choose option below)

[] Business Card ...... 2”x 3 3/8”....$100.00 [0 Digital ad by email or
Disk—No Changes

0 Ad needs design. Logo, artwork,
1 Full Page (B&W vert) 7.5” x 10”...$300.00 photos, instructions by email or disk

[[] Half Page (B&W horiz) 7.5” x 5”..$200.00

[0 Renewal. Use same ad from last year,

[] Full Page (Color vert) 7.5” x 10”...$450.00 page with NO CHANGES

You may provide a mock-up of your ad on the next page of this

. . . R
form or on a separate attachment. We will do our best to accommo- [ Renewal with revisions to last years

date your request; however adjustments may be made to fit the re- ad, page . Note all changes
quired space. Due to tight deadlines, no proofs will be sent. on next page
Business Name Contact Person at Business

Business Address

City State Zip Phone

Cell Email Address

Student Name Parent Name Phone

Circle One: Football Player: Senior Junior Sophomore Freshman
Cheerleader: Freshman IV Varsity or Buccanette

Make checks payable to: Buccaneer Touchdown Club
$ Amount Received o Check # o Cash

The Buccaneer Touchdown Club is a Parent Support Group for Hoover High School Football.
Thank you for your generous support of Hoover High School Football. Go Bucs!

www.hooverfootball.net



Print ad text information/instructions below. If necessary, sketch out ad with correct spelling
and your advertising message. Provide separate sheet with diagram if necessary.

Interested in advertising on the inside front cover, inside back cover, or back cover? Ask us about it!

Ad/Photograph acceptable formats:
= PDF, JPEG, TIF or EPS

PLEASE NOTE: NOT acceptable:
= Publisher, Word, PowerPoint, PNG

Quality for photos and ads:

= 300 dpi or higher

= Photos:1 MG or higher. ABSOLUTELY
NO facebook or phone photos

Business Cards:

= Include an original clean business card
with no marks, staple holes, tape, or
paperclip indentations.

= No marked out phone numbers

Bleed information:
= Note actual ad sizes on previous page
= No full bleed on ads

Delivery of ads:

= By disk or email

= Ad must accompany this form
filled out on both pages

= Ifpossible, include hard copy of
digital ad for reference purposes

= Place all information in large envelope
with student name and advertiser
name on envelope

= Turn ad into student or class rep

If a student photo will be included in your ad, please answer these questions:

Will photo of student(s) appear in ad?

O Yes O No

Has the photo been placed in an attached envelope? O Yes O No

Will the photo be taken on picture day?
If yes, Student Name

O Yes O No
Class Jersey #

(if known)

Return this form, check, and ad to: Student or Class Rep (see below)
Questions: Call Class Representative (see list below)
Email ads to Shawna Hopping at bucmedia@yahoo.com

Class Representatives

12th Grade Rep: Barry Roberts 966-6871

10th Grade Rep: Steve Anderson 478-0115
SteveandShay 1 (@charter.net

11th Grade Rep: Jeff Burgess 585-2107
9th Grade Rep: Noel Carden 425-6696

ncarden(@bcbsal.org




